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The Month Ahead

Alcohol before 18: What's the Harm?

With school summer holidays in full swing, we've been raising awareness of the
risks of under-age drinking and the potential effects in local communities. Our
What's the Harm campaign platform and website includes facts, myths and a free

Alcohol
before 18.

What’s
the harm?

Reducing alcohol harm

downloadable guide for parents and carers to
guide family conversations around alcohol. We
shared our refreshed What's the Harm toolkit far
and wide.

As well as imminent risks to safety, evidence is
now clear that childhood alcohol use

increases physical and mental health risks. It can
also open the door to heavier drinking, as older
teenagers and adults.

What's the Harm supports Chief Medical
Officer Guidance that no alcohol before 18 is the



https://webarchive.nationalarchives.gov.uk/ukgwa/20130104153257/http:/www.dh.gov.uk/prod_consum_dh/groups/dh_digitalassets/documents/digitalasset/dh_110256.pdf
https://webarchive.nationalarchives.gov.uk/ukgwa/20130104153257/http:/www.dh.gov.uk/prod_consum_dh/groups/dh_digitalassets/documents/digitalasset/dh_110256.pdf

healthiest and best option, but if children do drink it should not be before 15. Our
campaign website WhatstheHarm.co.uk is an information hub and also offers a
FREE downloadable Parents Guide.
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New Developments

A global trail of harm:

Every year alcohol kills around 3 million people worldwide. While
markets in wealthier countries stagnate, alcohol industry giants
like Diageo, AB InBev and Heineken are pouring billions into
Africa, Asia, and Latin America, extracting vast profits while
leaving behind addiction, gender-based violence, and preventable death.

Balance hosted its latest lunchtime learning webinar on 7t July focusmg on the
actions of Big Alcohol in the Global 293

South. The webinar featured a new film from ~0Y

the Institute of Alcohol Studies exploring
alcohol industry tactics and impacts including
bribing politicians, writing governments' own
alcohol policies, targeting children with cheap
sachets and mini-bottles and exploiting
migrant workers in conditions described as
modern slavery.

Three Biggest Killers: Colleagues from the Centre for
Excellence launched the excellent new Three Killers report on
30" June, setting out the case for tackling tobacco,

alcohol harms and unhealthy food as a shared system priority
across Yorkshire and the Humber. This report was the
culmination of the collaboration from ASH, the Alcohol

Health Alliance and the Obesity Health Alliance alongside the
Centre for Excellence.

We were delighted to feature as key case study within the report
which can be read here.

Primary care: Balance is delighted to share the ICB Alcohol Toolkit for Primary
Care, which was officially launched last month. This guide has been clinically
developed and is intended to be used by professionals who wish to discuss alcohol
during consultations and offer help to patients with increased risk of alcohol harm
or who are already experiencing harm. It is based on current evidence

and established best practice. Access the full toolkit here.


https://whatstheharm.co.uk/
https://whatstheharm.co.uk/wp-content/uploads/2018/11/A-guide-for-parents.pdf
https://www.youtube.com/watch?reload=9&v=gEs1IW58bd0&feature=youtu.be
https://ash.org.uk/resources/view/three-biggest-killers-a-strategy-for-humber-and-north-yorkshire
https://boost.org.uk/improve/alcohol-toolkit-for-primary-care/

Healthy workplaces: Alcohol costs the North East economy an estimated £225m
a year in lost earnings, unemployment and absenteeism. We recently

attended Shining Bright (NEMSA) - a new conference brlnglng together
employers, leaders and changemakers from
across the North East to explore what it takes
to build thriving workplaces.

As exhibitors, we held numerous conversations
with a range of employers on the impact

that alcohol (and tobacco) has on

business and how healthier lifestyles can be
promoted. We welcome hearing of any local
best practice and useful upcoming events or
networks.
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In The News

World Cup: As the FIFA World Cup dominated TV screens, viewers were exposed
to a constant stream of alcohol branding, advertising and marketing messages.
The alcohol industry wants us to focus on "drinking responsibly". We think it's time
to talk more about the harms from and addictive product and how challenging it
can be to “drink responsibly” when alcohol is so heavily promoted, widely available
and relatively affordable.

Watch this insightful film here from FARE (Foundation for Alcohol Research and
Education) an Australian independent organisation dedicated to preventing alcohol
harm through research, education and advocacy. It explores the alcohol industry's
relationship with another huge sport - Rugby and the "DrinkWise" campaign:

Kiddification of alcohol: In light of heavy alcohol promotion during the FIFA
World Cup, Balance has also highlighted the “kiddification” of alcohol brands which
appear to be heavily aimed at the youth market, have

received criticism nationally from health experts and ,,‘T";,,':,‘j’;:,‘:},‘:;":’,',‘;"““‘"
parents — and the risks of this el 0000
fueling underage drinking in our communities. Read PN | & *ooise nonmised
our press release on the issue here. I

Alcohol's role in crime and disorder: Public debate about alcohol-related
offending sits at the intersection of criminal justice, public health, and moral
judgement. Questions about intoxication, dependence, and treatment

are frequently raised in discussions of culpability and sentencing - but how the
public weighs these factors is less well understood. Read this excellent new


https://shine.northeast-ca.gov.uk/events/shining-bright
https://www.facebook.com/reel/1023743560204539
https://www.fresh-balance.co.uk/news/balance-warns-about-the-kiddification-of-alcohol-this-summer/

blog from partners at the Institute of Alcohol Studies, providing insights into this
fascinating issue here.
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Cancer Prevention Action Week: Balance was delighted to take part in a
podcast for this year's CPAW, alongside Melissa Dando from the World
Cancer Research Fund. This put a spotlight on one of public health’s most
stubborn problems: the gap between what science says about cancer risks and
what the public is aware of. Listen to the conversation here.

“Not everyone drinks”: Balance has been supporting the fantastic NOT
EVERYONE DRINKS campaign, founded and led by Samantha Morgan. The
campaign highlights that there are many people in our communities who have
struggled with alcohol or do not drink — and they have the right not to be
bombarded with drinks promotions and unsolicited advertising. The campaign
launched when Samantha raised concerns about a company sending unsolicited
alcohol samples to customers who may be recovering from addiction. Read
more about her inspiring journey here.
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Upcoming Events

Public Policy Exchange is running an online policy discussion Reducing
Alcohol Harm and Improving Public Health: Delivering Better Outcomes
Through Policy and Practice, on Tuesday, August 11th, 2026 (09:30-13:00).

The Director of Fresh and Balance, Ailsa Rutter OBE is speaking at this
alongside a panel of experts including:

e Dr Richard Piper, Chief Executive Officer at Alcohol Change UK

o Dr Katherine Severi, Chief Executive of the Institute of Alcohol Studies

« Cat Smith MP, Member of Parliament for Lancaster and Wyre and
parliamentary campaigner for stronger public health action on alcohol
harm



https://www.ias.org.uk/2026/07/21/alcohol-crime-and-public-judgements-what-shapes-the-publics-view-on-punishment/
https://instalcstud.substack.com/p/alcohol-and-cancer-fighting-back
https://idinclusion.org/not-everyone-drinks/
https://idinclusion.org/not-everyone-drinks/
https://www.bbc.co.uk/news/articles/cdxdzy2ded3o

e Dr Alan Curley, Lecturer in Cognitive Behavioural Therapy at the
University of the West of Scotland
o Paul Townsley, Chief Executive at Waythrough

Find out more and register here.
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Join The Conversation

On Facebook at www.facebook.com/balance.northeast
On Linkedin at www.linkedin.com/fresh-and-balance
On YouTube at www.youtube.com/@BalanceNE


https://publicpolicyexchange.co.uk/event.php?eventUID=QH11-PPE
https://publicpolicyexchange.co.uk/event.php?eventUID=QH11-PPE

