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Making Smoking History

Further engagement on pack inserts
Response from Fresh
Emailed to tobaccocontrol@dhsc.gov.uk on Thursday 2" July 2026 alongside January
2026 consultation submission

We welcome the opportunity to engage further with DHSC in the development of proposals
for pack inserts for cigarettes and hand-rolling tobacco.

In line with our comments submitted to the consultation in January 2026, attached to the
email along with this document:

e This measure is needed, along with other evidence-based tobacco control measures, to
help achieve our North East ambition for a smokefree future

e There is significant public support for the introduction of pack inserts — 73% of the North
East public support the measure'

e The Government should develop a comprehensive and fully-funded roadmap towards a
smokefree country with measures including:

o full and timely implementation of the Tobacco and Vapes Act 2026
o alevy on the tobacco industry
o increased investment in education and awareness campaigns

o further regulations on tobacco products themselves e.g. dissuasive cigarettes where
health warnings are printed directly onto cigarette sticks and a ban on filters, making
use of powers contained in the Act

o acommitment to continually monitor the impact of this and other policies that affect
tobacco and nicotine products.

Most of the updated proposals outlined in the document dated 5" June 2026 appear to be
reasonable and proportionate.

We also welcome the continued inclusion of vaping as an effective and evidence-based quit
smoking aid within the proposed messaging and imagery. This needs to form part of a wider
communications strategy to highlight the benefits of using a vape to quit smoking and to
counter the significant misperceptions that vapes are just as harmful, if not more harmful,
than cigarettes.

" Data from 2024 ASH YouGov Smokefree Great Britain survey — North East data
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However we wish to draw attention to the following recommendations we made relating to
messaging and imagery in particular — this is explained in detail in our January 2026
submission and in summary:

e using positive, affirmative messaging about the benefits of quitting smoking e.g. ‘quitting
improves your health’ rather than ‘quitting can benefit your health’

e opportunities to get across that there are benefits to quitting ‘no matter how long you've
smoked’ to discourage any sense of fatalism

e using messaging such as ‘many people need to try quitting more than once — the
important thing is to keep going’

o referring to evidence-based methods such as quit aids to help with cravings, cross-
referenced with the valuable ‘stop smoking aids’ proposed message.

We would also recommend DHSC explores options to send quitting messages directly to the
increasing number of non-daily smokers, for example, ‘even if you don’'t smoke every day,
every cigarette is doing you damage.” DHSC could scope out the most effective wording to
use for this particular group.

The imagery and messaging of the pack inserts needs to have maximum effectiveness by
being rotated regularly to ensure salience and also by being reviewed regularly to consider
opportunities to add in new messaging, for example:

¢ highlighting the benefits of reducing exposure to secondhand smoke after quitting
¢ reducing the risk of developing dementia
¢ highlighting the availability of new stop smoking aids.

We also wish to flag our recommendations relating to signposting to support, including the
need to apply a health inequalities lens, recognising that not everyone has access to online
information, or speaks English as a first language, particularly those in priority groups for
smoking cessation.

We also encourage the Government to work closely with Trading Standards to ensure the
appropriate offences and powers are included in the pack inserts regulations.

We note that there is no requirement through this engagement exercise to declare any links
with the tobacco industry and their affiliates — as is standard in tobacco consultation
processes — and as such we urge DHSC to ensure that obligations under WHO FCTC Article
5.3 are complied with at all times.



As outlined previously, we have significant expertise in the North East of England in terms of
what works for stop smoking messaging and we would be delighted to arrange a meeting
with the relevant team at DHSC to discuss any element of this further.



