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The Month Ahead 

 
September will be a busy one for the team as we will be meeting with 
the local authority alcohol leads at our quarterly Balance Local Alcohol Network on 
17th September followed by the Balance Alcohol Crime and Regulation 
Forum meeting on Tuesday 29th September.   
The Crime and Regulation Forum is open to trading standards, licensing and 
community safety teams, colleagues from police, Police and Crime 
Commissioners’ offices and regulatory and enforcement agencies from our 
commissioned footprint.   
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New Developments 

 
New Report Examines Alcohol's Role in Parliamentary Life 
A new thought-provoking report was published in August from the Institute of 
Alcohol Studies.  "Under the Influence? Perspectives of Alcohol in the 
Parliamentary Workplace Among UK MPs and Staff", is the first study to invite all 
UK MPs and parliamentary staff to share their experiences of 
alcohol in the workplace.  
  
Three findings stood out:  
1️. Westminster appears to be a uniquely alcohol-centric 
working environment, with alcohol far more embedded in the 
working day than in constituency offices.  
2️. Almost 1 in 10 respondents reported experiencing a 
negative consequence because of someone else's drinking at 
work in the past six months.  
3️. 70% of respondents said they either did not know, or were 
unsure, how to raise concerns about a colleague's drinking.  
  
Read the full report and recommendations here:  
 
 
IAS has also published a new documentary,  
Digital Intoxication: Alcohol Marketing Explained 

The film unpacks how alcohol companies exploit 
the same "addictive by design" platforms now 
facing landmark lawsuits over child safety, with 
insight from Professors Antonia Lyons, University 
of Auckland and Nic Carah, University of 
Queensland, with testimony from Karen Slater, a 
Balance North East spokesperson.  
   
 

The film covers:  
 

• How AI-driven "lookalike" targeting finds heavy drinkers and pushes 
marketing to people just like them  

• How celebrities and influencers promote their own alcohol brands 
without disclosing them as ads  

• The rise of alcohol marketing in e-sports, gaming and the metaverse - 
reaching audiences that skew heavily under-18  

• Why regulation has failed to keep pace, and what a WHO-style ladder of 
measures could look like  
 

With governments from Australia to the UK now moving to restrict children's 
access to social media altogether, it feels like a timely moment to make the case 
for tackling alcohol marketing the same way.  
 
 

https://www.ias.org.uk/report/under-the-influence-perspectives-of-alcohol-in-the-parliamentary-workplace-among-uk-mps-and-staff/
https://youtu.be/9tIye2pKvYw
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In The News 

 
Alcohol labelling in Ireland already making a difference 
It was encouraging to see new evidence showing that Ireland's health warning 
labels on alcohol products are already having an impact well before full 
implementation in September 2028. 
Many alcohol brands are already displaying the labels, and research suggests they 
are helping to increase public awareness of alcohol harm. According to the survey 
findings, ‘nearly 90% of consumers who had seen the new health warnings 
reported some kind of impact, whether that 
was learning more about the risks of alcohol 
consumption, thinking about alcohol's effect 
on health, discussing the issue with others, 
or even changing their purchasing 
behaviour.’ 
The findings provide further evidence that 
clear and visible health information can help 
people make informed choices about 
alcohol. 
Read more here. 
With mandatory health warning labels on alcohol products promised in the 

Government's 10-Year Health Plan, we look forward to the publication of a 

consultation on alcohol labelling at the earliest opportunity. 

 

Did you hear? Sue Taylor from Balance was on the recent IAS Podcast to reflect 
on Cancer Prevention Action Week in June. The focus was how to push back 
against alcohol industry misinformation. Too often, alcohol industry narratives can 

shape perceptions of risk and distract from the evidence 
on the health impacts of alcohol – including the fact that 
alcohol causes cancer. Sue joined Melissa Dando from  
World Cancer Research Fund (WCRF) to discuss why 
public awareness campaigns are needed alongside 
effective alcohol policies, helping to ensure people have 
access to clear, independent and evidence-based 
information about alcohol and health.   
 

Listen to the podcast   here. 

 

 

 

Alcohol Marketing with Child Appeal Called Out by Regulators 
Earlier this summer we raised concerns about the “kiddification” of alcohol – with 
brightly packaged pre-mixed drinks appealing to children and young people fuelling 
under-age drinking. It seems our concerns were justified about appallingly 
inappropriate marketing.... 

https://shorturl.at/0HRik
https://www.linkedin.com/company/wcrf/
https://www.ias.org.uk/podcast/alcohol-and-cancer-fighting-back-against-misinformation/


A complaint against a BuzzBallz promotional activation on London's South Bank 
has been upheld, finding it had a "particular appeal" to under-18s.  
The Portman Group's Independent Complaints Panel cited features including a 
toy-dispensing Gacha-style machine, cartoon-style imagery and gaming 
mechanics. 
Alcohol causes cancer, yet we continue to see products and promotions that 
appear to draw heavily on youth culture, collectable toys, gaming and child-friendly 
branding. 
Thank you to IAS and Alcohol Change UK for continuing to highlight alcohol 
marketing practices that appeal to children and helping 
keep this issue on the agenda. 
This case also highlights a wider problem. Action is 
only taken after marketing activity has already 
occurred and children will already have seen it all. 
In the North East, where alcohol harm remains a major cause of illness and health 
inequity, protecting children from alcohol marketing is a vital public health priority. 
Read more here. 
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Spotlight 

 
Cheryl’s story  
 
Cheryl from Sunderland has transformed 
her life since stopping drinking almost 
three years ago. With more time for 
family, hobbies, and wellbeing, she says 
giving up alcohol is the best decision she 
has ever made. Cheryl’s story highlights 
how alcohol can become part of everyday 
life and how positive changes can open 
the door to a healthier, happier future. 
You can read her story here.  
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https://www.thegrocer.co.uk/news/buzzballz-rapped-over-vending-machine-stunt-on-londons-south-bank/722411.article
https://reducemyrisk.tv/news/cheryls-story-alcohol-became-my-way-of-coping/


Upcoming Events 

Balance lunchtime learning webinar: End the delivery 
trap with Alcohol Change UK, 24th September, 12.30-1.30pm. 
Register here.   
The webinar will focus on the Alcohol Change UK report, 'End 
the Delivery Trap' which looks at the challenges and harms 
caused by rapid online delivery services that bring alcohol to 
our doors within minutes.  The webinar will cover key findings 
from the report and explain how the campaign advocates for 
stricter regulations, including mandatory age and intoxication 
checks, to mitigate harms.    
 
 

And Finally...This marks the 4th edition of the Balance e-bulletin, and we'd really 
like to know what you think. Whether you've found the updates useful, discovered 
something new, or have ideas for topics you'd like us to cover in future editions, 
we'd welcome your feedback. 
Please email us at info@fresh-balance.co.uk and tell us what’s worked well and 
what could be even better. Your views will help shape future newsletters and 
ensure they're as useful and relevant as possible. 
Thank you for reading and for being part of the Balance network. 
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https://events.teams.microsoft.com/event/1c2c21f6-d6f4-46c9-a844-4908295037e0@37c354b2-85b0-47f5-b222-07b48d774ee3

